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IMAGE 1: KENAR ADVERTISEMENT


Both pictures I have chosen to use feature women. The first one is an advertisement by Kenar, a woman’s clothing manufacturer. The advertisement is very much based on imagery rather than linguistics. 

It presents two beautiful women dressed in white tops about to kiss one another. Both women have boyish hairstyles. However, the woman on the left is sporting a tousled look and the rather androgynous woman on the right looks like she has had her hair professionally done. The woman on the left is also wearing a sleeveless shirt while the woman opposite her is wearing a simple singlet and dark (black?) pants. Upon closer inspection, it becomes obvious that the women in the image are actually the same person. 

The image, upon first glance looks extremely simple and clean. The image is void of any props and only features two women with very simple clothing on. The image was taken in black and white and this reduces it to simple shades of black and white.
Examining the imagery more closely, the image provides the viewer with a sense of transition, connected by a kiss. The woman on the left looks dishevelled and as if she has just woken up from sleep. However, having said this, not taking into account the clothes she is wearing and only looking at her face, she would probably look right at home in a club or a bar. She is wearing a pair of hoop earrings and looks as if she has a thick shade of lipstick on. Overall, she looks feminine, even with her boyish haircut. 


Examining the androgynous woman on the right, it looks as if she is probably going to put on her suit and go out to work. Although it is hard to be sure, it looks as if she is not wearing any make-up or lipstick. She is also not wearing any jewellery (no earrings). She looks like she is ready to get down to business. 


With the knowledge that both these women are being depicted by only one model, it seems as though perhaps through a kiss, the one on the left is able to become the one on the right, and vice versa. The kiss could be interpreted as her will that is, she will choose who to become at her own will and no one else’s. Perhaps with this advertisement, Kenar is trying to imply that by buying their products, a woman is able to be both feminine and masculine, to be both true to herself while still being able to keep her alter-ago.

IMAGE 2: 


The next image I have chosen comes from an advertisement by DKNY. Very similar to the Kenar advertisement above, this DKNY image is captured in black and white with a light blue-ish tone.  
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The woman in this image appears braless, wearing an oversized sweater on top of an unbuttoned denim shirt and a pair of denim jeans. Although the image is advertising DKNY jeans, there is not a lot of denim being shown in this image. 


The overall image she is portraying is that of a carefree, wild spirit. She looks as if she is not wearing any makeup and her hair looks tousled. She is also sitting on what looks like some sort of barrel. 

On first glance, she looks as though she is looking directly at the viewer. However, upon closer examination, she is in fact looking slightly to the right of the viewer, perhaps at someone or something else. The ‘almost smile, almost frown’ on her face looks like she is just tolerating the photographer and would rather be somewhere else, doing something else. In fact, according to Marjorie Ferguson, she is sporting an ‘invitational expression. This type of expression is defined with an “emphasis on the eyes, mouth shut or with only a hint of a smile, head to one side or looking back to the camera.”
 The mood being sought here is “suggestive of mischief or mystery, the hint of contact potential rather than sexual promise, the cover equivalent of advertising’s soft sell.”


Both image 1 and image 2 can be categorized as a “drama based on appearance…standard script, in which dialogue is written down”
 (Stern, Schroeder; 114). Both images show some sort of interaction. Image 1 shows an interaction between a woman and her alter ego while image 2 shows an interaction between the woman and someone or something beyond the viewer.


According to Erving Goffman, women are depicted as posing at a slightly bent position where their bodies are at a cant, that is, a certain angle. This position is oftentimes followed with the action of a finger in the mouth or other childlike actions. These positions could be interpreted as a submissive. However, one must remember that most of these images or advertisements appear mostly in women’s magazines. Therefore, the main viewers of these images would most likely be other women, not men. The explanation to this phenomenon is in the way the model looks out at the viewer. The model controls the viewers gaze. Therefore, instead of the model being the subservient one, it is the viewer who has submitted. 
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